
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
“Thentic totally fits our web strategy.”                                                                    
- Al Courchesne, Farmer, Frog Hollow Farm 

“We’re always looking for ways to give our customer s more information 
about the products we sell.”                                                                                                   
- Liz Scatena, Marketing Manager, Straus Family Creamery 

“There’s too much misinformation out there. We know  other operators 
don’t have the same high standards we do. We use Th entic to help 
people understand that.”                                                                                                                                 
- Terry Hunt, CEO, Wildplanet Foods 

 

 
 

Thentic connects producers, 
retailers, restaurants, and 

consumers to increase 
communication, trust, brand 

awareness, and sales. 



Overview  

Thentic helps people learn, locate, try and buy foods that are 
healthier, more satisfying and sustainable. 
 
Why?   
Because everyone’s become too disconnected from their food. 
People don’t know where their food originates how it’s made, why 
it’s made a certain way; or even if it’s good or bad for them. 
 
As people’s tastes change and the demand for clean food 
increases, people need easy ways to know what’s right for them.  
 
At Thentic, we think the answer is in relationships and 
conversations, not RFID chips or certifications.  
 
Why us?  

• We’re food people – everyone on the team grew up farming, 
worked in restaurants, or studied at culinary school. 

• We can’t find the information we’re looking for. 
• We don’t trust traditional advertising. 

 
What’s the cost? 
Thentic is supported by producers who want people to know their 
story. These companies are committed to transparency and quality.  

• Producers: $395 per year 
• Retailers and Restaurants: Free 
 

  



Why join Thentic?  
People want to know the story behind their food. Research shows 
that 72 percent of people want more information about the source, 
production methods, and contents of the packaged food products 
they buy.  
 
Professionals , to get the most out of product, must know how it’s 
made. They also want to know what justifies a higher price, what its 
benefits are, and why it outshines the others.  
 
Retailers  need to share products’ stories with their employees and 
to their customers.  
 
Consumers  are worried about their health and their children’s 
health; they are concerned with the environment and sustainability; 
and they want to feel a connection with their food, and know that 
their dollars are going to a real person, not some faceless 
corporation.  
 
Thentic offers people the connections and understanding they seek.  
 
 
 

 
 
 



Getting Started - Consumers 
Our tools make it easy for people to learn about food.  

Product of the Day  
Every day Thentic brings another product to light with pictures, 
descriptions, tasting notes and availability.  
 
What’s being asked? 
Submit a question, tag with a few keywords and we route it to 
experts who share their insights. Questions are answered by a 
variety of experts, with different viewpoints, so you get the whole 
story. 
 
Events Calendar 
Food events are happening all the time. But it’s hard to know when 
you local retailer or restaurant is sampling a product. Consumers 
can subscribe to the Thentic Tastings Calendar to learn when and 
where to find samples of products.   
 
Eat Well Social Sampling Club (coming soon) 
Trying something new can be challenging. Eat Well offers people 
an easy, low-risk way to try products and share experiences. 



Getting Started - Professionals 
Thentic.com provides all the functionality of a website with the 
added benefits of social networking features and aggregation.  
 
Here are some of the features that will appear on a company’s 
Thentic profile: 
 
 
Company Description  
Add your company history 
and philosophy, along with 
contact information. 
 

Transparency Questions       
Producers on Thentic are 
required to answer three 
questions which are displayed 
on their profile. 

• Where are your 
products grown, made, 
or sourced? 

• Do you have a 
corporate parent? If so, 
who? 

• What’s your company’s 
inspiration? 

 
We feel any company ought 
to be comfortable answering 
these questions.  
 

Product Profile with Tasting 
Notes and Availability 
We collect Tasting Notes on 
Thentic products from 
retailers and restaurateurs 
around the country and 
display them on the product 
page.  
 
A Tasting Note is more than 
just a flavor profile. This is 
where professionals explain 
how and why they chose this 

Transparency Questions 

Company Contact & Description 



product, or maybe they share 
a brief story about the product 
and its use in their 
establishment. 
 
Professional Profiles 
Leverage your key 
employees’ knowledge. Share 
it with consumers online and 
educate other staff members. 

Add expertise tags, so we 
know who to route people’s 
questions to. The more active 
you are, the more people will 
know and interact with your 
brand.  
 

Questions & Answers 
People ask questions on 
products and issues they 
want to know more about. 
Thentic reviews all 
questions before routing 
them on to businesses.  

Product Profile 

Professional Profiles 

Questions & Answers 



FAQs  

How do I use Thentic? 
Thentic is primarily a communication platform—you choose the method 
best suited for your needs and audience. We help you broadcast your 
story and expertise, building brand awareness and sales.  

How does Thentic compare to other sites? 
Thentic.com provides all the functionality of a standard website with the 
added benefits of social networking features and aggregation. Some 
call us a “pretailer”—we’re the place people go to find new products and 
narrow their choices before digging deeper on a company’s own 
website. Here’s how we differ from some of the other sites out there: 
 
Reader review sites, like Yelp and Zagat.com, draw their content from 
consumers, whose reviews can be unpredictable and based on a 
variety of factors besides the quality of the product or experience. In 
contrast, Thentic starts with experts who recommend and write notes on 
products—they are professionals with years of experience in the food 
and beverage industry. Consumers can identify and trust our experts, 
because each is required to include their name, title, and company.   
 
Marketplace sites, like Foodzie and Foodoro, allow consumers to click 
through and buy specialty food products from artisan producers. These 
sites have little market penetration at this time; the majority of 
consumers are still more comfortable purchasing products they can 
see, touch, smell, and feel. At Thentic, we want to retain that human 
connection. Our goal is to help consumers learn more about products, 
and then find out where they can buy them locally.  
 
Social media sites, like Facebook, YouTube, and Twitter, have their 
place, but we disagree with the fact that you need a million unique 
users per month to make a site work. We feel that an engaged 
audience is better than a vast universe of ultra-abbreviated attention-
span-deficient members of the world at large. We’ll take the best 
features of these networking tools and incorporate them into Thentic 
when they make sense. We will bridge the online-offline gap and ensure 
that Thentic users pass your story on to their friends, generating 
genuine word-of-mouth marketing that ordinary advertisers and 
marketers will never achieve.  
 
Thentic’s model is straightforward: For a low annual fee, we provide the 
tools to get your message out to the most engaged audience possible. 



How does Thentic attract and keep visitors? 
Thentic is a community of like-minded business owners with similar 
audiences. Using social media tools—profiles, video, notes, feeds, 
blogging, tagging, inviting, notifications, and so on, Thentic helps 
businesses connect and stay connected with their audience. It also 
helps others find and stay up to date with you. 
 
Aggregation: Having similar businesses aggregated in one location 
makes it easier for consumers to discover and learn about products. 
They can easily compare company philosophies, methods, and 
passions, and determine where to spend their dollar.  
 
Tasting events: Thentic holds periodic tasting events where consumers 
are invited to sample Thentic products, and producers and consumers 
get to meet face to face: consumers can ask questions and learn more, 
and producers get a chance to tell their stories.   
 
Social Sampling Club: Thentic is partnering with group buying company 
HomeRun to offer Thentic products to HomeRun users. Once users 
have tried the products, we’ll follow up with them and get their 
feedback.   
 
Shelf-talkers: Thentic isn’t 
just on the web.  
 
Members can easily 
identify their products 
with shelf-talkers. 
 
Choose a Tasting Note, 
product description, or 
serving suggestion for 
your shelf talkers for 
retailers to use. 
 
 



Who is Thentic? 

David Renkert , CEO, was lucky enough to have been raised on a small family 
farm in Pennsylvania, raising livestock and driving tractors. His family now 
ranches in Wyoming and he enjoys getting back there from time to time. He 
started cooking at an early age and attended culinary school, but somehow 
ended up working in technology sales. Realizing sales wasn't his passion, 
David spent five years writing and speaking about farmland conservation and 
regional planning. His work has been published by UC Davis and the Urban 
Land Institute, and he's spoken at several universities and at national and 
regional conferences including the American Planning Association, American 
Agricultural Law Association, and American Farmland Trust. With Thentic, he 
is getting back to his roots, combining the things he loves most—food, farming, 
and people. 

Matt McGinnis , Technical Lead, is the resident geek at Thentic. Although he 
now spends his time wrangling zeros and ones, much of his childhood was 
spent on his grandparents' farm in central Ohio. Matt earned his bachelor's of 
science degree in mechanical engineering from the University of Toledo and 
quickly moved into a career in information technology. With Thentic, Matt 
hopes to create a valuable online resource and community for the food and 
beverage industry.  
 
Carey Jones , Communications & Community Manager, has always loved 
food, but it wasn’t until she moved to California in 1995 and discovered 
farmers' markets that she began to pay attention to where that food was 
actually coming from. This interest led her to a stint on an organic farm, and 
then to culinary school. She's worked as a writer and editor, a personal chef 
and caterer, and, with Thentic, is excited to spread what she loves about food 
to a wider audience. 

Our Charter Members 
• Ray Bair, Cheese Plus, San Francisco, CA 
• Al “Farmer Al” Courchesne, Frog Hollow Farm, Brentwood, CA 
• Jay Smith, Sunshine Foods Market, St. Helena, CA 
• Randall Owczarak, Alameda Natural Grocery, Alameda, CA 
• Bob Gerner, The Natural Grocery Company, Berkeley, CA 
• Mary and Jim Rickert, Prather Ranch, Shasta, CA 



Funding, Memberships, and Pricing 

Funding 
We are using our own funds, combined with the money raised through charter 
memberships and subscription fees. The integrity of our mission is important to 
us. We do not want investors forcing us to monetize every action a user may 
take. 

Annual Pricing 
Pricing begins at $395/year.  

 

Contact Us 
 
The Thentic Company 
2130 Fillmore St., #126 
San Francisco, CA 94115 
info@thentic.com 
(415) 265-8328 
 
 


